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ARIANNE DEL RIOS

Graphic Designer

Award-winning Graphic Designer with 15+ years
of experience delivering impactful visual solutions
across print, digital, and multi-media platforms.
Skilled in brand strategy, identity systems, and
integrated campaigns that drive engagement and
strengthen brand awareness. Experienced in both
corporate and agency settings, collaborating

with cross-functional teams in industries including
financial services, insurance, education, utilities,
and non-profits. Recognized for creativity, strong
communication, and adaptability in turning ideas
into results that make an impact.

Introduction

Thank you for taking the time to explore my portfolio.
This collection highlights original illustrations, custom
infographics, iconography, and layout designs that
reflect my approach to blending creativity with strategy.

| specialize in graphic design and illustration, drawing
on color, shape, and composition to create visuals that
connect with audiences and leave a lasting impression.

Core Skills

» Brand Strategy & Visual Systems » Project Management

» Logo & Identity Design » Cross-Functional Collaboration
» Illustration & Infographics » Strategic Thinking

» Photography & Photo Retouching  » Adaptability & Problem-Solving
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Business Efficiency Postcard

BayCoast Bank

Scope of Work:

Tasked with designing a postcard to engage customers in contacting the bank
about business services, ensuring the design would stand out in daily mail.

My Roles:

Layout design, brand strategy, visual hierarchy, and customer engagement.
Collaborated with Creative Services Officer and copywriter to refine
the messaging.

o s . _ Results:
G“ﬁ:?w:n .::":o m:::‘::: :::m e on, sk, 2 oy y Created an eye-catching, on-brand postcard that successfully engaged

customers and encouraged follow-up inquiries.

Context:

Mailer collateral with dynamic design elements, such as flowing shapes
and vibrant colors, to catch attention and drive action.

508-996-7714 |
Visit ene of our convenient BayCoast Bank branches in MA & Ri today]

At FTAC. Mhmbee OO

Postcard
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ATM /ITM Wrap Design

BayCoast Bank

Scope of Work:

Collaborated with the Marketing Team to develop a cohesive, visually engaging
ITM/ATM redesign reflecting our brand’s connection to coastal communities.
Incorporated wave-inspired elements to convey fluidity, dynamism, and energy
while reinforcing brand values.

My Roles:

Layout design, visual identity, brand strategy, and design implementation.

| created mock-ups and final visuals, working closely with the Creative Services
Officer, Marketing Team, and executives to ensure brand alignment and
impactful messaging.

Results:

The ITM/ATM redesign successfully enhanced brand cohesion and resonated
positively with customers, deepening our connection with coastal community
members and aligning with the brand’s aesthetic.

Context:

Created for digital and physical collateral, the redesign includes ITM/ATM screen
visuals, wraps, and supporting print materials. The backgrounds and watermarks
utilize wave motifs, embodying our brand’s coastal ties and visually illustrating
our brand’s dedication and values.

Final ITM/ATMs

Arianne Del Rios: Portfolio Work | 2



ATM Card

ITM/ATM 3D Models designed in Adobe Illustrator
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Annual Report Layouts

BayCoast Bank

Scope of Work:

In-house production of the annual report to save costs and increase brand
alignment. Collaborated with the Creative Services Officer, Copywriter, and
members of our branches.

My Roles:

Layout design, brand strategy, editing, and proofreading to ensure
professionalism and coherence.

Results:

Saved $40K in production costs, strengthened internal brand pride, and
improved social media engagement with compelling stories and visuals.

Context:

Print and digital formats, working closely with teams across the organization
to produce a professional, on-brand report for employees, board members,
and stakeholders.

=
é_\u ANNUAL REPORT 2023 | RESILIENCE IN ACTION

By The Numbers

Total Amount of Grants by Program Area

Total Employee Volunteer Hours
Includes Community Reinvestment Act (CRA)

2,376 cra Hours
3,363 non-cra nours

5,739 TOTAL HOURS
VOLUNTEERED

Annual Report Spread Layout Samples
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Rachael Gabler Kirbos, known simply as Rae
is Iiving

2 happy life. She resides on the South Coast
with her husband Stephien and their cat, Lily,
and enjeys a fulfiling career as a professional
of a childhood

o her family, friends, and client:

chef. Rae has fond memeri
filled with fantastic food. Whethe:

cooking with her grandmather or baking
cookies with her parents, Rae was always

encouraged to explore the kitchen,
And explore, she did.

Since she was cld enough to hold a rolling
pin, Rat says she has always found comfort
In caoking, holding those early childhood

was

South Coast Chef Banks on a Trusted
Family of Financial Solutions

memeries close o her heart, Even taday,
Rae admits she never thought she would
turn her culinary interests inta a successful
career. A a freshman in college, Rae studied
Communications but was later encoursged
to get back to her cullnary roots.

Culinary Arts, as it turns out, would be her
cup of tea

A 2012 graduate of Le Cordon Bleu in Bosten,
Massachusetts, Rae nows awns RGK Kitchen in
South Dartmouth, Massachusetts, a private
chef service handling everything from
savory creations for bachelorette parties

to decadent dinners for two. She works
with her husband, who left his job as an
enviranmental legal cansultant to help
build the business. Rae says they are the
perfect team. "One of us loves to cook,

the other loves 1o eat!”

Rae first carved out her unique private chef
business in 2020 out of necessiry. She had
been warking as a cook: for a local dispensary,
ensuring accurate dosing for edibles, when
nen-essential workers were suddenly

sent home due to the pandemic. Needing
emplayment, and with some ares restaurants
closing their doors, Rae decided to use

her culinary skills to become a private chef.

To her surprise, RGK Kitchen thrived.

The business [ust exploded” recalls Rae.
easy to understand why. She believes
crafting fabulous fare with local, fresh
ingredients, right down Lo the ripe straw-
berries she often grows in her garden to
create a deliciously fruity lemonade that
is part of her culinary repertoire. In fact,
whether it's meat, wines, or seafood right
off the dack, RGK Kitchen's menu offerings
are bursting with South Coast flavor, not
1o mention exquisite presentation.

from a restaurant or even a warehouse, but
from their quaint Seuthern New England
horne, 3 purchase made possible through
BayCoast Mortgage.

“Rae and her hushand had been renting
their hame for a few years, when the
oppartunity came along for them ta
potentially purehase the property. It
wasn't an easy road at first;* said Marc
Walz, Vice Presdent, Senior Loan Officer.
That's because Rae was now self-employed
and had student Ioan debt. Her husband
had also just left his job to assist with the
business full-time. That meant Rae needed
to qualify for the mortgage on her own,
and she required more time to build up
her resources to make that dream purchase
a reality.

“Owning the business and being self-
employed, | knew it wouldn't be easy,”
adds Rae. "Marc was very patient because
Ihad so many questions. He gave me the
roadmap | nesdec to fallow o | could
et my finances where they needed to be.”
Rae's landlord was able to help in the
process by being flexible, allowing for
extratime to get the deal done.

Motes Rae, “we are truly grateful”

As it rurns out, Rae says her relationship
with BayCoast and its Family of Financial
Selutions began mora than a decade ago
when she apened her deposit accounts with
BayCoast Bank. Known fer its mission of
prowiding exceptional service and solutions
for our community, the Bank today proudly

Chef Rae and her husband run all of this, not

offars 25 convenient branch locations on
the South Coast of Massachuserts and
Rhode Island,

When Rae needed her recent hame lean,
she says that as a Bank customer, it made
sense to reach out to BayCoast Mortgage
Company, which is a well-respectad, leading
lender in the region.

s the couple’s financial needs expanded to
Insuranze, BayConst was once again proud
e be a trusted resource, providing coverage
1o suit their unigue needs. “We tried many
insurance companies,” said Rae’s husband,
Stephen. “BayCoast Insurance was by far
the best” Josy DeBaggls, AVP Personal
Lines Producer, worked with them offering
tailored solutions for pratection and
peace of mind, Having these financial
solutions, all under one roof, ultimately
made the customer experience simple

and straightforward,

Check Us Out
On Instagram!

s RGK Kitchen continues to grow, Rae says
they are looking into porentially expanding
their home with additicnal office space.

“We're excited ta see what the future holds

COMMUNITY CONNECTIONS | 2024 ANNUAL REPORT

Kids Helping Kids

Local Students Build Dreams
and Lasting Memories

Bringing smiles to the faces
of eritically Il childran, Th
what Rasemary Bawers is doing
right here in our Seuthern New
England community. Her nonprofit
organization, Rosemary's Wish
Kids, s dedicatad to granting wishes
for kids and young adults wha

are facing hospital stays, surgeries,
and difficult medical treatments.

Encouraged to expand her mission,
Rosemary created Wish Houses,

3 collaborative initiative giving area
high schoal students the opportunity
to get involved by building specially
designed playhouses for sick children
in our community.

The Wish Houses are not just play
structures — they are symbols of
hope and love, handcrafted to

match each child's imagination.
Whether it's a magical pink castle
with a drawbridge, an ice eream
shop complete wiith whipped cream
and a cherry on top, a rocket ship
ready for 2 space adventure, or

& cozy mountain lodge, each play-
houss is 2 beautiful and personalized
creatien, matching the hopes and
dreams of each child.

What makes these Wish Houses even
more special is the involvement

of high school students here on
the South Coast. This past year,
teenagers from vocational schools
including Diman Regional Vocational
Technical High Sehoal in Fall River,
Massachusercs, and Greater

New Bedford Regional Vocational
Technical High School in News
Sedford, Massachusetts, helped
design, bulld, and decorate these
Incredible structures. The hands-on
experience allowed students to

nat only build playhouses, but build
special fnendships, supporting

our community in a meaningful
way, The students work together

t0 build strong bonds, while creating
alasting Impact.

The construction process is one filled
with compassion, hard work, and
dedication. Months before the play-
houses are completed, students are
paired with a child, learning about
their interests and wishes, They then
bring thase draams to life thraugh
design, craftsmanship, and creativity,
When the playhouses ars finished,
the big moment arrives when

& special reveal is planned for the
«children, wha are able to see their
plaghouses for the very first time.

One of the most recent grand

held by the organization
ook place in April 2024, at the
Ahode Island Home Show, where
the massive playhouses were proudiy
unweiled. Watching the young
builders meet the children they've
helped, and the smiles exchanged

between them, was an inspiring
and emotional moment.
“Seeing the kids' faces, their smiles,
1 just can't put it into words,” said
Rasemary Bowers, Founder of
Rosemary’s Wish Kids. “It's amazing,
wonderful, exsiting. | do this because
you cannat meet these children and
their families and not leve them,

We are fortunate because we have
high schocl students who are
always loaking to help. This is

why we do what we do.”

Through generous donations,
including a grant from BayCoast
Bank, the program has made it
possible for 15 children to receive
dream playhouses this past

year akane. That's up from five
playhauses the year before.

"We are truly henored ta support
Rosemary’s Wish Kids and their

Inspiring mission to bring comfort.
and hope to children facing serious
illnesses,” said John McMahon,
Senior Vice President of Community
Engagement at BayCeast Bank. “The
Wish Houses built by the talented
students in the Fall River and New
Bedford areas are beautiful examples
of the kindness and impact that
can be made right in sur own
community, We deeply admire the
stuclents for their selfiass dedication,
generosity, and creativity they
have poured inta helping further
Rosemary’s meaningful work.”
Follawing the surprise revesl st

the Rhode Island Home Show, the
playhouses were deliversd dirsctly
to each child's home, ensuring

they have a safe space to enjoy
with family and friends

“Seeing the kids' faces, their smiles,

"' ROSEMARY BOWERS

Founder
Rosermary’s Wish Kids

| just can't put it into words. It's amazing,
wonderful, exciting.”

| g
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Check out Raider
on Instagram!
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Spreading Pawsitivity!

Wihat has four pawis, a leve for treats, and

afan elub of mere than 2,000 followers
on Instagram?

It's Raider, the adoratle comfort dog spreading
joy at Somerset’s three elementary schaols.
Handled by Somerset Police Patrolman and
Schaol Resource Officer Brandan Hague,
Raider's mission is to bring smiles, comfart,

and cuddles to everyone he meets.

With the concept of pet therapy growing in
many communities, particularly s result
of the pandemic, Officer Hague thought

about starting a comfart dog program
inSomerset to help students and staff
members. He got the idea after seeing
a news report about a New Hampshire

breeder, Boonefield Labraders, which was
denating puppies to police departments
throughout New England so they could

beceme trained comfort dogs

Inspired by this heartwarming initiative,

Officer Hague brought the idea to the
town's Police Chief and the school
Superintendent and they were allin!

In 2021, Raider joined the Somerset Police
Department as 3 K-9 recruit. Fast farward
three years, Raideris now a certried therapy
deg, bringing happiness wherever he goes.
“Raider has made a huge impact on the kids,
Officer Hague shares. “They just light up
when they se him. They'|l walk by my office
and ask if they can give Rader a hug or play
with him. That's the best part of my job.*

Raider’s workday kicks off bright and early,

gresting students when they arrive at

school. After a busy merning ef classreom
visits, you may find Raider charming the
lunch ladies into giving him a snack or two.

“Raider has made a huge impact on the kids.
They just light up when they see him”

PATROLMAN BRENDAN HAGUE

SPS K-5 Schaol Resource Officer
Somerset Police Department

Then t's time to greet more kids as they
come in from recess.

But that's not all, Officer Hague had
a paw-some idea o keep things fun far
‘the students. “I had Raider trading cards
printed sa the kids can collect them, just
like baseball cards| When the kids see
me, they Il azk if | have any new trading
cards. 1alse have Raider stickers and
Jibbitz for thelr Cracs. The kids love it!"

Raider even has his very own spacial
cartificate. “The Raider Award is given to
students who demonstrate perseverance
and respect,” adds Officer Hague.

If all this wasn't enough proef of Raider's
popularity, check aut his adventures an
Instagram! He's always dressed for the
accasion, whether it's a holiday costume
or 2 dapper bow tie on school picture day.
When the school day

wiraps up, Raider

is ready for some

off-duty play time.

“When we get home,

he loves to do

200miesand play

‘with his favorite

stuffed animals *

Officer Hague says he

is grateful to BayCoast

Bank, which has provided

‘welcome financial

assistance for the

comfort dog program.

“I appreciate their support very

much, The danations we receive are so
important and help keep the program going.”

© 0 0 0 0 0 O

Local Robotics Club,
Powered by BayCoast,
Takes on the Competition!

BayCoast Bank is thrilled to support the Dartmouth High

School Robotics Team, which earned the exciting oppartunity

to compete n the 2024 Massachusetts State Championships!

Our Bank family is proud to sponsor this group of nearly
diving i exciting

world of robotics and coding. It's an honor to have our

BayCoast log helr rohots,

commitment to education and innovation right here in

our South Coast community.

The Dartmauth High School Robotics Club participates in
the FIRST Tech Challenge (FTC), & program created by the
nanprofit arganization to Inspire young people to pursue
careers In science, technology, engineering, and mathematics
[STEM). Through engaging, sports-like robotics competitions,
the students not anly learn about building robots — they leam
about building confidence, self-awarenes, and teamwork,
while solving complex problems.

BayCoast's grant helps the club members purchase essential
equipment, allowing them to design and bulld dependable
robots capable of tackling the challenging tasks specially
designed by the FIRST Tech Challenge program every year.
We're excited 1o see all they accomplish. Way to g0, Dartmouth
High Schooll

Additional Annual Report Spread Layout Samples
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New Habitat Homeowners
Express Gratitude

“I've been waiting for
this all my life, to be
called a homeowner.
To the volunteers,
we thank you for
the support and
dedication you
have shown.”

HOLLY

Homeowner
Westport, MA

EisE
]

Scan to watch the
Westport Home video!

There's no place like home. Thase
words, fameusly praclaimed by
Dorcthy Gale in the 1939 movie
classic The Wizard of Oz, have

a special meaning for two grateful
new homeowners in Westport,
Massachusetts.

Their names are Holly and Beronica.
The two women, along with their
families, now have a beautiful new
place to call home on the South
Coast, thanks to the Buzzards Bay
Area Habitat for Humanity and the
nenprofit arganization's numerous
donors and volunteers. Because

of their tireless hard wark and
dedication, a newly completed
duplex ~ part of a first-of-its-kind
affordable home build in this quaint

small tawn - now stands at

629 Sodom Road. Itis hers whers
Hally and Beronica are each

the prowd homeowners of their
own 1,500 square fcot u

"Yve been waiting for this sl my life,
1o be called 2 homeowner,” said
Helly, a 1969 graduate of Westport
High School and life-long renter.

“My family is from the Westport
area, this is our home hase, sa

| am very grateful to give my kids
something I've always wanted.

To the volunteers, we thank you

for the support and dedication

you have shawn. | can't say thank
you encugh.”

With soaring prices in the local real
estate market, Beronica says having
this new home gives her a sense

of peace and security. *| work two
|obs because the cost of paying rent
‘today is so outrageous. Having this
home will take a lot of the stress off

my shoulders. It is a relief knowing

I won't have to struggle to pay for
my housing and to put food on

the table”

Each unit of the newdy constructed
duplex offers three bedrooms, twe
bathroams, a living room, a kitchen,
and an outdoor deck. The homes
were designed with passive, energy-
efficient strategies to keep costs
low. Both home recipients worked
with BayCoast Mortgage, which
provided the financing for each unit,
"t BayCoast Mortgage, we pride
ourselves an our commitment to
affordable lending and community
development, and we were

proud to work with Buzzards Bay
Area Habitat to provide both the
construction funding for this project
aswell as the permanent mortgages
for the two very deserving new
homeowners,” said Daniel . Briand,

2024, this one in the town of
Nortan, Massachusetts.

Elyse Creeden and her two children,
Sage and Nico, are the thankful
recipients of the residence on
Ricge Road. After living in a small,
two-bedroom apartment, with
Elyse slesping in the lving reom
with no space af her own, the
family was ouerjoyed to learn
they would be receiving the
Habitat home in Norton. During an
interview with Kimberly Thomas,
CEO and Executive Directer of Old
Colony Habitat, Elyse exprassed
gratitude for being welcomed by
the lacal community, and for her
neighbors' support of the project.
She says finding safe, affordable
heusing for her family may not

Scan to watch the
Norton Home video!

workers, plumbers, and landscapers,”
said Elyse Creeden. “The entire
community pulled together w help
us, and | am 5o very grateful ta
have been part of this experience”
Through Habitat for Humanity,
affordable homes are built with
wolunteer labor, donations of land,
maoney, and materials, as well as
hundreds of sweat equity hours the
Habitat family put into building
their own place. To keep costs
affordable, Habitat residences

are sold to recipients at ne profi.
Old Colony Habitat for Humanity
serves 24 area towns including
Assenet, Attleboro, Bellingham,
Berkley, Dighton, East Frectown,
Fall River, Foxboro, Franklin,
Mansfield, Medfield, Mecway,

Millis, Norfolk, North Attlebaro,
Morton, Plainville, Raynham,
Rehoboth, Seekonk, Somerset,
Swianses, Taunton, and Wrentham.

Bugzards Bay Area Habitat for

v towns of
“Iwas s0 happy to create this Acushnet, Dartmouth, Fairhaven,
ted ™ , New Bedford,

Senior Vice dent of Mortgage
Lending at BayCoast Mortgage.
“Thanks ta Habitat, the families
were able to purchase these homes
atmuch 23 than the market
value, making their monthly
expenses within reach.”

BayCoast Bank generously provided
financial assistance far another
beautiful Habitat home bulitin

. the constructi

Rochester, Wareham, and Westpart.

“At BayCoast Mortgage, we pride ourselves

on our commitment to affordable lending
and community development.”

DANIEL ). BRIAND
Senior Vice President
Mortgage Lending
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Customer
Appreciation
Week Campaign

BayCoast Bank

Scope of Work:

Helped develop a creative campaign
to celebrate and thank our “grate”
customers, with a playful nod to
cheese lovers everywhere: “You feta
brie-lieve it!” The central design
featured a whimsical cheese grater,
cutting board, and cheese to emphasize
our appreciation. Campaign elements
included posters, postcards, social
media graphics, banners, and ITM
screens, along with a branded cheese
board giveaway as a memorable and
heartfelt thank-you gift.

My Roles:

Led layout design, brand strategy, and
concept development, creating visuals
that embodied customer appreciation.
Worked closely with marketing and
executive teams to ensure alignment on
the campaign’s message and visuals.

Results:

The campaign resonated positively with
customers, strengthening loyalty and
satisfaction through its engaging and
memorable design. Customers received
a branded cheese board as a thoughtful
thank you gift

Context:

This multi-channel campaign spanned
print and digital collateral, reinforcing
our customer-focused brand message
across various touch-points and
enhancing the overall customer
experience.

Vinyl Banner

® 8 ® 8 ® & ® ° 8 ® w8 v .
e« s s 8 3 s @

Our Customes
oftre @mte'

You feta brie-lieve it!

Customer Appreciation Week November 13th-18th

Enjoy an exclusive CD offer just for our customers!

Your choice of a
5,7, or 11 month term

Ask an associate for details!
Join us for an entire week of raffles and free giveaways! The fun is

happening at all BayCoast branches and ITM locations.

It’s our way of saying THANK YOU to all our valued customers!

baycoast.bank | 508-678-7641

Flyer
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No purchase necessary to enter raffle.

TV Screen Display

Social Media Post
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Join us for an entire week of raffles and free giveaways!

Customer Appreciation Week November 13th-18th
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BayCogst

Our Customers
ofbre Grate!

You feta brie-lieve it!

Customer Appraciation Week
November 13th-18th

The fun is happening at all BayCoast branches and ITM locations.

°

It’s our way of saying THANK YOU to all our valued customers!

O Customers ofbee Cratel

You feta brie-lieve it!

During Customer Appreciation Week, we’ll also be offering an Exclusive CD rate
just for our customers. Ask an associate about this special offer today!

° [

Mobile Ad Layout

Email Layout

Customer Appreciation
Week November 13th-18th

Ask about our exclusive CD offer
Just for our customers!

ITM Screen Display

BayCogst

e Crate!

You feta brie-lieye 2!

We invite you to join us.
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Free Checking Campaign

BayCoast Bank . . .
y Being Nickeled & Dimed?
Open a
Scope of Work: .
Developed a multi-part campaign encouraging customers to open free 3 W FREE CheCklng Account.
checking accounts at our banks. i s y No Monthly Service Fees
ara & No Transaction Fees
My Roles:

Visual identity, layout design, and custom illustrations, creating assets that
would capture attention. Worked with copywriters, marketing, and executive
teams to refine messaging.

Results:

Improved customer engagement by providing accessible bilingual materials,
increasing customer interest in checking accounts.

Context: TV Screen Display
Designed billboards, flyers, website ads, postcards, and custom materials in
Spanish and Portuguese, including QR codes for easy access to account info.

g
@ Being Nickeled & Dimed?

@
O

@0 Get FREE Checking

Billboard

Post Card
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' BayCoast BayCoast

e BANK.
Being Nickeled & Dimed?

| ' Get FREE Checking

A Safe, Secure & Flexible
FREE Checking Account

~ No Monthly Service Fees

Introducing Our

Account!

Now Available for Blount Fine Foods Employees!

Dile adiés a las comisiones
Abre una cuenta

+ No Minimum Balance Requirement

¥ No Transaction Fees

~ Unlimited Check Writing Features Include:

 FREE Starter Pack of Checks + No Monthly Service Fees

Escanea el codigo ;  No Minimum Balance Requirement Stants Open
X, 508-678-7641 Scan to Open + No Transaction Fees Ak ceonnt)

™ an Account! * Unlimited Check Writing
() baycoast.bank ' FREE Starter Pack of Chacks

Sin tasas por el servicio mensual
No hay requisito de saldo minimo

Sin tasas por transacciones
Emisidn de cheques ilimitada

A T S

Paquete de cheques inicial GRATIS

To learn more about our exclusive Financial Solutions for

(., 508-678-7641 baycoast.bank Blount Fine Foods Employees, visit baycoast.bank/blount
Mo el O . o 5100 o i bl vk pacharpr. Haemer O Membes O
pesoomecidp charges andinsuffcent s charaes e e i

Being Nickeled & Dimed?

Open a FREE Checking Account.

Accounts Money
Management

— Make a Payment Budgets made

BALANCE TOTALS

Being Nickeled & Dimed?

Open a
FREE Checking
Account.

Digital Ads

Mo Monthly Service Fees. -
Mo Transaction Fees.

(o)

(\ Business Checking 1yt

waMAR,

~

Other Free Checking Billboards
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Redesigned Checkfolio Booklet

BayCoast Bank

Scope of Work:

Tasked with redesigning the customer checkfolio booklet to improve
functionality and modernize its look. Collaborated with my manager and
copywriter to ensure the new design was simple, informative, and on-brand.

My Roles:

Layout design, visual identity, brand strategy, collaborating with stakeholders
for feedback and refinement.

Results:

Created a cohesive and polished checkfolio booklet that enhanced the
customer experience and reinforced brand consistency.

Context:

Included print collateral with updated brand fonts, colors, and formatting
for a streamlined and cohesive design.

g BayCoast
=]
BayCoast A y BANK.
=y~ BANK 2
8
Safeguard Your Financial Identity Personal Checks
Tips for Protecting Your Checks & Bank Accounts
» Keep Checks in a Safe Place
» Monitor Your Accounts Regularly
» Be cautious about sharing personal information
» Secure Your Mail
» Shred Unwanted Financial Documents
» Use Secure Wi-Fi Networks
» Enable Two-Factor Authentication (2FA)
» Regularly Update Passwords
» Educate Yourself About Scams
B
2
]
g
H
ordermychecks.com
® @ o © o o o o
BayCoast
BANK. ® o o o o o o @
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, How to Write a Check
777777777777777777777777777777777777777777777777777777777777 View the video at how-to-write-a-check.com
Write the name of the party you are paying | | e curen date rseicaty )
and cents amount
here fox. two hundred | pao: i s
saventaen and 40/100) —3» e
Optional space to ‘r"““"““'" s
indicate the purpose ~ [T
of the payment 4L 2ILELTASCAD L ALERTASH  DATE
S.digit Rowting Account Number
Order More Supplies
» Reorder Checks
» Return Address Labels
» Security Products
» Checkbook Covers Learn more at
» Personalized Self-Inking Stamps OrderMyChecks.com
Checkfolio Booklet
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Auto & Condo Insurance Infographics Flyers

BayCoast Bank Insurance

ast

INSURANCE.

BayCoast

INSURANCE,

BayCoast

l\‘w[ RANCE.
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|l|a|l| m

e, I I'I =

Condo Owners’ Insurance

Coverages to Consider May Include:

6T

=
| ! (] : )
= =l saly ST BTV St -
. £ : > . —
b < ¢ y N 4 E
Source: Trovelers 3 i —
H Dwelling Personal Personal Liability Loss of Use Deductibles
Factors Affecting Premiums: Protect | I‘Ig YO ur CO I‘Id (o] Pays to replace the Property Covers you for Coverage for Amount of
M 1 Rising New & Used Car Prices structural part of Covers personal damaging someone’s situations where a covered claim
Auto Insurance Policies. Qe it il in  doiOins (itedsisrn thamys
. . ; i\ ’ are responsible for as electronics, medical expenses your dwelling due responsibility.
Recent global events are impacting the nation’s 3 Labor Shortages & Wage Increases How a Master Policy and Condo Owners’ Insurance Work Together should a disaster, furniture, and i somsone s toa coversd catse
auto insurance t. Here'’s a look at factors 4 Average Car Insurance Claim Increases to Fully Insure a Condo such as a fire, clothing. accidentally injured of loss.
i - destroy it.* in your unit.
affecting premiums. 5 JUCTEsot i S enCE el A As a condo owner, you know how important it is to safeguard your investment. But did you know
€ /Supply Chain Disuptions that two insurance policies are generally needed to fully insure a condo unit? They are a Master
Insurance Policy and a Condo Owner’s Insurance policy. Let’s take a closer look at how these two ‘ .
FREE Poli iew F i policies work together to provide critical protection for your condo unit. (/f-) Bundle with your Auto Insurance and Save!
Get Your Policy Review from Baycoa“ Insurance! _)/JJ If you have any guestions, please do not hesitate to reach out.
We want to help you get the best coverage for your specific needs at the most competitive price. Let our industry experts review Master Insurance Policy Condo Owners’ Insurance Policy (HO-6) b Our team members are ready to offer you exceptional service
your current policy to see if you may qualify for additional savings. (J and solutions for your protection and peace of mind.
A Master Insurance Policy is typically provided by your A Condo Owner’s Policy generally covers what your
N . " — - - . Condominium Association and paid for using condo Association’s Master Policy doesn't. That's why it's
- D M
Multi-Policy A Good Driving Record Raising Your Deductible fees. In many cases, a Master Policy insures the important to be aware of the specific coverage included
If you have two or more policies, such Ifyou have a good driving record, and Depending on your insurance provider, common areas at your complex. Examples of these in your condo Association’s Master Policy and what is
as home and auto insurance, and depending on your insurance provider, you may be able to receive a discount public spaces include:* detailed in your bylaws.* Knowing this information may
they're with the same insurer, premium | you may be eligible to earn a safe driver on your auto insurance premium help you determine what coverages are critical when
discounts may be available to you. discount on your auto insurance premium. | by raising your deductible. Ask our Assaciation Biitdinesy ; 5 .
ki mATIbLror Gl e D4yl | Bajcoistinbiranoktaa it iy © Associason suidings pulshesg Condb Dumars Inelance Pty Oopcnge Contact Name
option may be right for you. ) common & Parking Area Liability RSN ; Scan to book % Fitle
o Association Premises Liability e E:EuJ:RPmpmv theidg o RersondlLigk ity an appointment @ 0060000006 [ 3006x063000K
f 9 email@address.com
@ Hellways & Elevators* » Furniture Q wssoruse today! e
A i . : (] Address Here, City, State, Zip Code
Contact BayCoast At BayCoast Insurance, we're ready to provide you with insurance »  Electranics o Loss Assessment
I solutions to suit your lifestyle. Contact us today at 508-491-3100 » Clothing s - » —
= s subjecrto o canditions dons. Tatk with an covernges
Insurance TOday : to schedule your complimentary policy review.
A s subject to condo o 4 forms, condians and extlusions. Tefk with an ogent from BayCoos to determine evact coveroges.
Car Insurance Infographic Flyer Condo Insurance Infographic Flyer (Front) Condo Insurance Infographic Flyer (Back)

Scope of Work: Results:

Designed infographic flyers that simplified complex insurance concepts into clear, approachable visuals. Improved customer understanding of auto insurance trends and coverage options. Increased engagement
Projects included explaining global factors impacting auto insurance premiums to encourage use of the with the Bank’s policy review service and helped condo owners see how bundling coverages could maximize
Bank’s free policy review service, and illustrating how a Master Policy and Condo Owners’ Insurance work protection and savings.

together to fully insure a condominium.
Context:

My Roles: Created for both print and digital distribution, featuring flat, geometric illustrations in brand colors.

Infographic design, layout design, and visual communication strategy. Illustrating complex topics into
engaging, easy-to-understand visuals.
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Digital Calendars Illustrations Watercolor Calendar Paintings

Tetra Tech Tetra Tech
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Created in Adobe Illustrator & Photoshop. Watercolor Paintings. Digitally edited in Adobe Photoshop.
3.5x3.75 inches 3.5x3.75 inches
I love creating annual digital calendars with illustrations for my coworkers, friends and family. These paintings are based off of photographs | took of places | traveled to within the past few
| like experimenting with different shapes, colors and forms. When | make these calendars, years. | want my art to inspire people to be outside and engage with nature. My art reflects the
my intentions are to make people smile, laugh and be happy. experiences of nature, such as hearing the sounds of birds chirping, the wind blowing against

one’s face, and the rustling of leaves on trees.
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Custom Infographics, Iconography & Illustrations

Tetra Tech

Scope of Work: Context:

Illustrate a library of icons for design collateral which will improve overall productivity, establish a consistent
visual look and feel, and save on cost as opposed to buying stock images.

Proposals s Flyers « Posters « Brochures « Website Banners « Trade Shows « Email Promotions « Intranet « Internet «
Social Media « PowerPoint Presentations
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Custom Infographics, Iconography & Illustrations — Shown in Context

Tetra Tech

Scope of Work:
Design a wide variety of marketing and project-related collateral such as proposals, presentations, brochures, ads, visual graphics, detailed site figures,
trade show materials, and aerial renderings for our clients and internal teams.

T | TETRA TECH

k
s
Memorial Drive 4‘
Greenway Phase I

Historic Parkway : e HES?SF:‘A'%JBN m T 3

«nitiative

Or. Paul Dudley White
Multi-Use Path and
River Bank Restoration

(]
' ,

[if)

!
I

Proposal with icons Proposal with infographics Poster with icons & photographs | took for each category

Results:
The layouts and infographics effectively and concisely present information in a visually appealing manner.
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Custom Infographics, Iconography & Illustrations

Conservation Services Group

Scope of Work: Scope of Work:

Illustrate a library of icons for design collateral which will improve overall productivity, establish a consistent Design the “Energy Hog” mascot to be used as a creative marketing tool to indicate how old appliances
visual look and feel, and save on cost as opposed to buying stock images. (a refrigerator in this case) can “hog” your power.

Context: Context:

Flyers « Posters « Post Cards « Brochures « Space Ads « Bill Inserts « Web Banners « Website Graphics « Magnets « Truck Wrap « Flyers « Posters « Post Cards « Brochures « Space Ads « Bill Inserts «

Table Signs « PowerPoint Presentations « White Paper « Social Media « Email Promotions « Intranet « Internet Website Graphics « Email Promotions « Intranet » Social Media

Bill Boards « Truck Wraps « Logos

- -

Nt
oot |
\“%«a\\“

O

HOUSE as
a SYSTEM
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Custom Infographics, Iconography
& Illustrations — Shown in Context

Conservation Services Group

Srvation
Services Group
trusted leader in

The most e
energy efficiency

residential

3 g

OMEOWNERS
& RENTERS

CONTRACTOHS

ROS
FOR PROGRAM 5 ENERGY P

SPONSORS

Icon buttons on Conservation Services Group Redesigned Website

Scope of Work:

Create a new brand identity that delivers Conservation Services Group’s core
mission, key principles of development, innovation and growth, and presents
the company as thought-leaders within the energy industry.

Results:

Our redesigned website eliminates messaging overlap which allows users to
more quickly self-identify and select relevant and specific information. Due to
these changes in digital communication, our website traffic increased by 30%
and event attendance increased by 42%. Our team also received 50+ creative
and marketing awards for client and corporate creative content.

NI

“ Ameren

ILLINOIS

w
pur.-_.hashe&'n Yoy

Mo
ENERGy o2 sty
ufDmen;r

Trade up.
Recycle your energy hog
and win an iPad.

Bill Insert — CoolSmart

Recycling gets you $50. And maybe an iPad.

Recycle your Get $50. We'll turn You'll geta
fridge or freezer your energy hog chance to win a
for FREE. We'll into valuable brand new iPad!

even haul it! raw material.

Ameren lllinois is giving away four iPads—one per month. Al
Schedule your fridge pickup January 1-April 30, 2014 “ Ameren
and you're automatically entered to win. Ltios
e ooy 1.866.899.9088 | ActOnEnergy.com/pickup ActOnEnergy
Bill Insert Front — Ameren Illinois Bill Insert Back — Ameren lllinois
Scope of Work:

[llustrate graphics and create fun, attention-grabbing design marketing collateral from concept through production for
internal and external clients in an agency setting.

Results:
Our clients received more customers who were interested in rebates and energy-efficient products.
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Graphic Design & Illustration

Conservation Services Group

Scope of Work:

Design a truck wrap that grabs people’s attention to learn how the client can
help families recycle old appliances (refrigerators) and save money.

Results:

Our creative team came up with this fun, attention grabbing truck wrap
which won multiple awards.

My Roles:

Hand Sketches « Concept Development « Illustrations « Layout Design »
Digital Design « Brand Strategy « Visual Identity « Print Design

Truck Wrap Concepts

Recy

Hog
cle that En?f;}]r‘:’d GET $50!

Refrigera!
ey ActOn
wlngre!

Energy: com

Final Truck Wrap
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Responsive Website Design gt

"
PRODUCTS

#= Commercial Hull and P& ; Yacht & Boat

OneBeacon Insurance Group | International Marine Underwriters

Scope of Work:

Collaborate with the marketing and communications VP, digital art director,
web designers, and the International Marine Underwriters team to modify their
non-responsive website to be a responsive website.

My Roles:

Site Map Redesign « Content Layout (desktops, tablets, mobile devices) « Website
Button Icons « QA Testing « Brand Strategy - Visual Identity « Web Design

PRODUCER SERVICES

Other Designed Pages

Producer Portal

e —— |

INTERNATIONAL:
MARINE » &3 =
UNDERWRITERS

We provide insurance
solutions for the ocean and We "““'SEATiTJ;’:‘:.:ﬁ‘:':';';‘uZ‘E"’ seean

inland marine industry. - y o =

We provide in
solutions for the
inland marine indu

Site Map for Website Redesign

Responsive Website Design
Results:
By converting a non-responsive design into a responsive design, our website
increased traffic and attracted more clients. Arianne Del Rios: Portfolio Work



Animated Holiday Card

OneBeacon Insurance Group

Scope of Work:

Conceptualize, illustrate, design and animate a holiday card for our partners
and clients.

Results:

Our partners and clients received a personalized animated card and charity
sponsors received donations on behalf of the clients.

My Roles:

Hand Sketches « Concept Development « Illustrations « Digital Design «

Animation « Iconography « Constant Contact Emails « Brand Strategy »
Visual Identity

Storyboard Sketches
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Animated Holiday Card (continued)

Animation Panels

OneBeacon

|
*D)

Personalized Constant Contact Email Graphic

A Holidey Message From.

()n Beacon

vy

7W tgow
for hebping someone’s
MJ(A,ﬂL come thue!
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Proposal Sample

Tetra Tech

Scope of Work:

Develop innovative visual concepts for proposals, presentations,
and conferences.

Results:

Our collateral ultimately led to winning bids for multi-million dollar
infrastructure projects from federal, state, public, private, municipal,
and government agency clients.

My Roles:

Concept Development « Brand Strategy - Visual Identity « Illustration «
Print Design « Digital Design « Iconography « Infographics « Photography «
Photo-Retouching « Print Production

| personally traveled to the worksite and took multiple photographs that | used
to give context in this proposal. These photographs saved our company money
and effectively emphasized the content.

Sample Section Dividers

(S g o o

PUBLIC PROCESS
EXPERIENCE

STECT | 0N

PROPOSED WORK
PLAN/TIMELINE
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Proposal Sample (continued)

Tetra Tech
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Sample Proposal Spreads
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Use of Shapes & Angles in Collateral

Tetra Tech

)

ssional
fications

profe_
R Quali

i

@ TETRA TEC

& Transportation

Delivering innovative multimodal focused infrastructure
and safety solutions.

Our Team: Services:
BrOCh ure BOOklet Cover Tetra Tech's professional transportation planners, traffic engineers, 1Y Road Satoly s
highway engineers and structural engineers support all phases of .
feastructure development. Our firm has completed a wide range 9 Traffic Signal System;

ojects, from the rehabilitation of small rural roadways to the (Y Conehssoso
ruction of comple ate highway, bridge, urban carridor and
em improver e are siled n addressing challenging | () Mutinodsl Tasporalill L 4l
Bability issues; ing the needs of motorists, bicyclists, i \
nsand transit alike; and building conser £ @ HighwayiRosdway Desig ‘
P i alternative, In short, Tetra Tech manages the technical, |
fory and public process neads of transportation projects @ Bridge Design
Bith a full complement of suppart services. O 1o e

(@) rapoaton g
| @ oot

arqno- 220 ervices

1o Provide: S
q..snﬂ:;‘;‘i‘o“m Engineering

of
sti*‘e"g;“ Pro

n- s ;
a0

@ TETRA TECH

a1 Facility Improvemeats,

Bt

PRPRRIINY

Start your future herel

Human Resources Career Brochure Transportation Flyer

Proposal Cover

Scope of Work:

Incorporate innovative design elements, including using angled shapes to give the context flow and draw the viewer’s eye towards the content. This gives a new perspective to our collateral to enhance the design.
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Use of Shapes in Collateral

OneBeacon Insurance Group | Technology Insurance ogogg"

OneBeacon

Document Title Goes Here
Subtitle

Published:

2 Do (020 o]
poss
. Meadline Here  SUbead styleis bold, gray text. Media companies are under increased pressure O 1(,‘1 3eacon CO
cope o OorK: o gonerate content o keep up with th pUbICS consitent and grawing appetite —
for news, information and entertainment. This, in turn, is leading to a significant TECHNOLOGY INSURANCE g

rise in claims for copyright infringement, invasion of privacy, right of publicity and o
misal i f ideas under implied t. Internet exposures arising from (o)

To bring balance, consistency, and color to all of One Beacon’s Technology i oo e enne &
Insurance rebranded collateral. g

Headline Here Praesent iaculis elementum turpis. Lorem ipsum dolor sit amet, consectetuer

adipiscing elit. Donec nisl. Phasellus eu est ac ante dapibus lobortis. Duis varius, Pre se nta t-io n Titl e

ipsum et mattis placerat, risus massa hendrerit arcu, in placerat est nis! nec odio

Questions? O

. Suspendisse congue consequat ipsum. Thank you
MyRO leS. . . - . ’ Z JOHN DOE Contact Me, John Doe: 88
Designing Templates « Brand Strategy « Visual Identity « Print Design ¢ ? - oo ¢
Web Design « Brand Identity ‘ % ol

e sgens o nen 508" Bo

Ko

O
O

magna velt facilisis erat, sit an m euismod nunc.
pharetra. Curabitur gravida, lacus eleifend interdum aliquam, elit enim porttitor
augue, nec interdum nibh arcu a erat

OneBeacon | 1 G i OneBeacon |15

This is a callout within the body copy. Use it to bring attention to

a key point, quote, or fact. Use it sparingly. POWGI’POint Presentation Template

White Paper Template

Linked in

OneBeacon Technology Insurance 763 lowees | Follaw |

OneBeacon Technalogy Insurance

employses
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.

Internal Employee Login Page LinkedIn Banner Graphic Constant Contact Communication Email
—
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Print Production

OneBeacon Insurance Group | Technology Insurance

Scope of Work:

These are samples of print production done for trade show materials. Our
team collaborated with outside print vendors working with four-color offset
web press, large scale print formating, and sheet fed digital printing press.

| also have experience visiting printers for onsite proof approvals.

My Roles:

Designing Templates « Brand Strategy - Visual Identity « Print Design « Web
Design « Brand Identity « Concept Development « lllustration « Print Production

One Beacon Responsive

TECHNOLOGY INSURANCE

onébearuntech.com y Personalized

Expertise

Trade Show Booth Design

n____——___
OneBeacon
iemngiugr intemsucs

o0 0O

Where )
Innovation
meets ;
Experience

to solve your

OneBeacon

TECHHNOLOGY INSURANCE

onebeaconrech,com |
techriskblog.com

Trade Show Table Stand Design

I ———

gg OneBeacon
FetMNSLEEY IARURANES
X

OneBeacon

TECHNOLOGY INSURANCE

Innovation
+ Experience

Ready to solve

onebeacontech.com

Where Innovation
Meets Experience

Pocket Folder
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your time &  ARIANNE DEL RIOS

COHSlderathn Graphic Design, lllustration, Photography, Mixed Media, and Fine Art

www.ariannedelrios.com ad@ariannedelrios.com
www.blueharborartist.com www.linkedin.com/in/ariannedelrios



